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Description automatically generated]Promoting Your Participation in the World’s Largest Pet Walk: Social Media Guide
This guide is packed with everything you need to promote your participation in the World’s Largest Pet Walk. From sample posts to imagery tips, best practices, and hashtag guidance, you'll have the tools to create engaging content that showcases your pet while inspiring others to walk and support Pet Partners!
Using the Sample Posts
· Copy & Personalize: Feel free to copy the posts provided and tweak them to include your walk team, story, or your unique fundraising goal. Adding a personal touch will help engage your audience.
· Keep It Engaging: Share why participating in the World’s Largest Pet Walk matters to you and how it supports Pet Partners’ mission.
Pairing Posts with Imagery
Visuals are key to catching attention on social media. Here are some ideas on how to use images effectively:
1. Your Pet’s Photos/Videos: Use photos of your pet walking, posing with you, or showing off their personality.
2. Walk Day Photos: Capture and share moments from your walk on September 27 26 to celebrate and thank your walkers and donors!
3. Customized Social Media Frame: Frame your pet’s photo with the official WLPW graphic. You can request a customized frame graphic here. 
4. Toolkit Images: Select from the pre-designed images included in the toolkit to align your posts with our event branding.
Best Practices for Sharing Your Walk
· Post Regularly:
Post at least once a week. Adjust the timing for posting as needed for your platforms. 
· Kickoff Post: Announce your participation in the World’s Largest Pet Walk and share your fundraising page link.
· Updates: Share your fundraising progress, encourage others to donate, and remind your network about the event.
· Final Push: Post photos/videos of your walk on September 28 26 and thank donors who supported your team.
· Use Hashtags and Tags:
· Use #WorldsLargestPetWalk to join the conversation and increase your post’s visibility.
· Tag Pet Partners to connect your posts with the official event.
· Pet Partners Social Media Handles:
· Facebook: @PetPartnersOrg
· Twitter: @pet_partners
· LinkedIn: @pet-partners
· Instagram: @petpartners
· TikTok: @petpartners
· Engage Your Network:
· Invite friends and family to join your walk team or donate.
· Share your fundraising goal and encourage donations to your team page.
· Thank those who support you and share their posts.
· Make It Fun:
· Share why you’re walking, fun stories about your pet, or your favorite places to walk.
· Use humor, heartwarming moments, or behind-the-scenes content to build a connection.


Sample Social Media Posts
Post 1: Announcing Your Participation
Caption:
🏃‍♀️🐾 [Insert Pet’s Name] and I are walking in the @PetPartnersOrg WorldsLargestPetWalk presented by @WellnessPetFood on September 2826! We’re raising funds to support therapy animals, and we need your help! Please donate to our team fundraising page and help us make a difference. 🐶💖 Donate here: [Insert Fundraising Link]
Post 2: Encouraging Donations
Caption:
We’re walking in the @PetPartnersOrg #WorldsLargestPetWalk presented by @WellnessPetFood on September 28 26 to raise funds for therapy animal visits! If you can’t join, please consider donating to our fundraising page—every contribution helps bring comfort and joy through therapy animals. 🐾💙 Donate now: [Insert Fundraising Link]
Post 3: Final Reminder & Walk Day Post
Caption:
📆 Today’s the day! The @Pet_Partners #WorldsLargestPetWalk presented by @WellnessPetFood is happening now! [Insert Pet’s Name] and I are walking to support therapy animals, and we’d love your help. It’s not too late to donate—every dollar makes a difference! 🐾 Give now: [Insert Fundraising Link]

#WorldsLargestPetWalk #PetPartners #GetActiveWithPets #TherapyAnimals
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